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0.0015 3.279660 0.182590 0.598832 C

Gl gl dom e 2R aaill Jalas

1.636241 Mean dependent var 0.519504 j

@t’d\ il é)l__.\’.d‘ <l CAAAAM sl Jalaa
0.837699 S.D. dependent var 0.476928 Adjusted R?
12.20192 F-statistic a8

0.000 Probayall (5 siue
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gl Sl Y i) il il o S5 a5 (0.476928) 2R Jaeal yaaill Jalas Aad
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C x7 X6 X3 x4 X3 xz x1 ¥
Y s ae| =oa Y s - e Y =
- el f Ll Aadifd|  amd i e o el Aoy iy TR
= okl Ig_,ﬂ.i.n.'l Cisall a_g.)...ll 3."..-:13""' _)l.’n.uu.ll t':“'ll .-F,_.fil
0.598832 0.178954 0.7031%-| 0.86807 | 0.295553 0.23577 1.225 0.20803

LaS et ol 5 (39 guatil) oy 3l bl i)y A8 4 i) Alalacal) ety (o)) Sy 4gle el
:‘;i;

Y=0.208037*X1+1.22599*X2+0.235772*X3+0.295553*X4 -*0.86807X5-
0.70319*X6+0.178954*X7+0.598832.
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i) LY Qs (8 i paall 505 )5l Ll i
O A sine A83le 2 5y 58 (A Al A 8l Js g o (ral 1) e ) dpua ll) aaall dpia b () o5 -4
A Gl L) Cda (B Gpeadll g s il L i)
Cieaall 535 Gl daail yis) g sine A83e 3 g 5 pany J 685 A Asalall Ao i) paall Ay ji J 58 -5
AwiaY) ) linay) cia b
Co o sine Ao 3 g0 85 ) AL B ) g 5 6Bl e il B 5al1) pdal) A b b 3 -6
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The impact of banking marketing mix strategies on the flow
of foreign direct investment: An application case for some
banks operating in Syria

Dr. Ghaida Ibrahim Salman

Abstract:

The study aimed to know the reality of the marketing mix strategies of the
banks operating in Syria, to know their role in the process of attracting
foreign investments that help in accelerating economic development, and to
study the differences between those banks (public - private - Islamic).

The independent variables were represented in the banking marketing mix
strategies represented by the strategy (product - pricing - distribution -
promotion - place - physical evidence - people). While the dependent
variable represented the banks' attraction of foreign investments.

The study population included all the (21) operating banks in Syria, while the
study sample amounted to (8) banks, where (105) questionnaires were
distributed at the rate of (5) questionnaires for each bank and distributed to
(General Manager, Deputy General Manager, Sales Director Public
Relations Department (Foreign Relations), Promotion Department), in both
the public and private sectors; (95) questionnaires were retrieved from them,
with a retrieval rate of (90.4%). (8) questionnaires were excluded because
they were not valid for analysis, and the number of accepted questionnaires
reached (87) with (97.66%) of the recovered questionnaires, which is an
acceptable percentage for the purposes of scientific study.

Among the most important results of the study were:

1- Most of the banks operating in Syria apply banking marketing
strategies at a low level that varied between the public and private
sectors, but they were not at the required level that should be applied
to achieve positive results in attracting foreign investments to Syria.

2- There is a relationship between banking marketing strategies and the
process of attracting foreign investments to Syria.

Key words: strategies - banking marketing - international investments
- banks.
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