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Abstract: 
           There is no doubt that the hotels are most of the organizations 

interested in creativity for the purpose of positioning and stay in the 

market and getting more market share comparing with other competitors 

and organizations in order to avoid extinction and extinction in the labor 

market was a must do several improvements and developments on the 

services provided to guests in line with the wishes and tastes of the guests 

to win them back, thus preserving a large proportion of sales and increase 

profits and therefore the body of this research all aspects of product 

innovation-the hotel has included the first four chapters: contains the 

research methodology problem - goal - the importance of ... The second 

chapter included the theoretical side and included everything related to 

the concept of product innovation and hotel Chapter III, included a field-

side and everything related to field study conducted by researchers 

through the distribution of questionnaire forms and interviews with 

managers and artworks in hotels in addition to the sample found on the 

calendar for the annual three years for each hotel and was finally put 

radical solutions and comprehensive for the purpose of solving the 

problem of technical and product innovations experienced class hotels, 

selected from a significant decrease in the level of creativity they had and 

that was through a number of conclusions and recommendations for the 

study which would develop the services provided to hotel guests and 

upgraded to suit them and achieve the expected return and the expected 

operating ratio comparing with other hotel organizations compete in the 

tourism sector, hotels and walk the pace of development and prosperity 

achieved by both hotel organizations in the Arab world or in the large 

global hotel chains.  

 

 المقدمة



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )277( 

 منهجية البحح:  الأول الفصل
 البحح مشكلة  : أولا

 

 ثانيا : اهنية البحح 

 : هدف البحح  ثالجا



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )278( 

 ية البحح : فرض رابعا

1

2> <

 : حدود البحح  خامسا

1 

2 2006

20072008 
 

 : طرق جمع البيانات  سادسا

 

 

 

                   الجانب النظري                                            :  الجانيالفصل 

Concept Innovation 

Innovation  



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )279( 

2004

345

2004389

response 

originality 

noveltyunique 1990110

(concept product) 

2003254

1993115

Donald , 1978:304 



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )280( 

2009108

hotel product concept) 

Intangibles 

an  idea 

service 

1998197226

bundle of value

2000305

(types of  Innovation) 

199934200588962006119121

1 

2 



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )281( 

Product Innovation  

Russell 

Taylor ,2000 : 187 

 

Ivamcevich & 

others , 1997 : 539 

Darymple & Parsons, 2000 :219

2000183185



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )282( 

1

2R & D 

 

 Product Improvement 

2002136

2001363364

2008224227

1 

2  



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )283( 

3 

 

4  

5 

 الجانب الميداني:  الفصل الجالح 

1

200620072008

293

1split90

19

263



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )284( 

1

1

2
0

0
6

1008000000900000000

382352

11

11

1

2
0

0
7

2016000000900000000

347310

1

11

2
0

0
8

20160000001350000000

387297

21

3

1

30

15



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )285( 

233.27

2

66,663.80

8

2.53

46.6746،66

2

N- 15 

54321

116.67853.33533.33 16.673.60

2213.33853.33533.33 3.80

3213.33 320853.33 16.6716.673.27

4213.33 213.33533.33 426.67213.332.87

516.67426.67746.67213.3316.673.13

616.67 853.33426.67213.333.53

7 533.33746.673203.13

816.67 746.67533.33213.332.53

916.67 426.67853.33213.333.27

1016.67 746.6764016.673.53

3.27



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )286( 

15

32،80

2

3.27

3

N- 15 

54321

116.67320426.67 746.672.87

2533.34960 16.673.27

3 320640 533.3416.672.73

4 213.34853.34 426.6716.67 2.73

5213.34 1066.67320 2.93

6 213.34 96032016.67 2.80

7 213.34 1066.67320 2.93

8 16.67 640853.34 2.53

9 16.67 533.34853.3416.67 2.40

10 16.67 1173.34213.3416.67 2.80

2.80

12

4



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )287( 

8

9

3.03

4

-N 30 

5432

1

126.671136.67930 826.673.23

226.67 1343.331446.67 13.333.53

326.67 6201446.67 62026.673.00

426.67 413.331343.33 826.67310 2.80

5133.33620 1756.67516.671333 3.03

6133.33 1033.33 1343.33516.6713.33 3.16

7 723.33 1756.676203.03 

8133.33 13.33 1343.331343.3326.67 2.53

9133.33 516.67 1343.331033.3313.33 2.83

10133.33 826.67 1756.6731013.33 3.16

3 03

    
 



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )288( 

 الاستنتاجات والتوصيات:  الفصل الرابع
الاستنتاجاتاولا :   

1  

2  

3 feed back 

 

4  

5 

 

6 

 

7 

 

8 

 

  -التوصيات :ثانيا :   
1 

2 

 

3 

 



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )289( 

4 

 

5 

 

6 

 

7 

 

8 

 

9 

 

 المصادر
 -المصادر العربية:

 

1 

2004

2 

22004 

3 

1990 

4 

12003 

5 1993 

6 

2009 



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )290( 

7 

1998 

8 2000 

9 

2000 

10 

2002 

11 

2001 

12 

12008 

 

 

1

1999

2

2005

3

2006 

 

  الأجنبيةثانيا: المصادر 
-BOOKS: 

1- danald. P.robin , marketing basic concepts for decision making , 

printed in the  U.S.A  London , 1978. 



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )291( 

2- Russell , Roberta . S& tay lor , berhard , operations management , 3th , 

U.S.Aprintice hall, 2000 . 

3- Ivance vich , John m . & Lorenzi , peter & skinner  , steven,J,Crosby 

,Philip B., management Quality and competitivenesse,2 nded,Irwin,1997. 

4- darymple Douglas,& parsons. Lecnard, marketing management text 

and cases , 7
th

  ed , u.s.a,John wiley & sons . Inc . 2000 .   

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 2011س والثمانون /  سادوالاقتصاد      ..................................................  العدد المجلة الإدارة 

 

 )292( 

 الملاحق

200620072008

1

2

3 

4 

5 

6 

7 

8 

9 

10


